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Electronic Media Today and Tomorrow
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Å Some Basic Data

Å The coexistence between Radio, TV and Internet

Å The Future of Electronic Media

Å The Role of Internet in Market Research
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The Impact of the Internet on Conventional Media
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The Permanent Growth of Internet Use
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Ø CEE~ 50%
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Different Levels of Internet Penetration in CEE 
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Large Online Markets in CEE
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Internet Penetration by Age
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The Reach of TV and Internet by Age (Austria)
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Age 
Group

% Daily
Reach TV

14-19 44

20-29 42

30-39 57

40-49 62

50-59 70

60-69 77

70 plus 80 

% Internet
yesterday

75

69

60

50

40

21

6

Source: Media Analysis, Austria, 2009, n=16.000
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Daily Media Use in Minutes by Age (Germany) 
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Online Use % of Net Media Time

14-29 36 %

30-49 21 %

50-64 12 %

60 plus 2 %
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Conventional Media: Slight Loss in Frequency and Duration of Use
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