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Electronic Media Today and Tomorrow

A Some Basic Data
A The coexistence between Radio, TV and Internet
A The Future of Electronic Media

A  The Role of Internet in Market Research
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The Impact of the Internet on Conventional Media
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The Permanent Growth of Internet Use
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Development of Internet Use in Austria by Location 1996-2010
Basis: Austrians 14 years and older (7,069.000 persons)
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Large Online Markets in CEE
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Internet Penetration by Age
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GfK Austria Media GfK Online Monitor 2010 - Internet Market in Austria [ 4% Quarter
Total Internet Use by Age 2000 vs. 2010
Basis: Austrians 14 years and older (7,069.000 persons)
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The Reach of TV and Internet by Age (Austria)

X
Age % Daily -

Group Reach TV

30-39

40-49 50

50-59 40

60-69 2

70 plus 6

Source: Media Analysis, Austria, 2009, n=16.000
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Daily Media Use in Minutes by Age (Germany)

Use of Daily Media - Germany Lo
Mo-So, 5.00-24.00 Uhr, BRD gesamt, in Min./Tag
%
TV . Internet/ Total Net Parallel Parallel
Zielgruppe 0 i Online Use Use Use Use
Aduts w0 87 23 83 514 477 37 7
14-29 Jahre 151 136 10 144 441 404 37 8
30-49 Jahre 202 208 18 103 530 484 46 9
50-64 Jahre 252 205 27 63 547 510 37 7
ab 65 Jahren 286 187 41 12 527 504 23 o
Quelle: ARD/ZDF-Langzeitstudie Massenkommunikation 2010,
Online Use % of Net Media Time
30-49 21 %
50-64 12 %
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Austria: Da|Iy Reach TV 1993 to 2009
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Austria: Internet Use 1996-2010

—— Intemet Users (at least occasionaly)

Das Medienforschungssystem in Gsterreich 2010

Austria: Daily Reach Radio 1993-2009
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Gesamthevilkerung ab 10 Jahre, Angaben in Prozent
mediaresearch.orf.at: Radiotest, Tagesreichweite = "gestem zumindest eine Viertelstunde gehért™
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Das Medienforschungssystem in Osterreich 2010

Austria: Daily Listening Time 1993-2009
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